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The Panel



Demographics



Games Played



Achievements



Presence Information



Data Sources

Game History and Presence: XML feeds from the Xbox 
Community Developer Program 

•http://www.xbox.com/en-US/community/developer/default.htm

Achievement information: HTML parsing of XboxLive.com

http://www.xbox.com/en-US/community/developer/default.htm


How representative is the panel?



Games Played



Gassy Gusts

VP: Party Animals



Ninja Gaiden II



The cool stuff!



How much of a game do consumers play?



Skull collection

Campaign meta-game

DLC

Campaign

Player Progression: Halo 3



Achievement Meta Data

Achievement Name: Text

Achievement description: Text

Mode: Single player, Multiplayer, Co-op

Mission or level complete: Yes, No

Game Completion: Yes, No

Difficulty: -3,-2,-1, default, 1, 2, 3

DLC Achievement: Yes, No

Achievement type: Completion, Collection, etc

Achievement Name: Campaign Complete:  Normal

Achievement description Finish the Campaign on Normal.

Mode: Single player

Mission or level complete: No

Game Completion: Yes

Difficulty: Default

DLC Achievement: No

Achievement type: Completion



Player Progression: Halo 3



Campaign Complete Across Games
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Campaign Completion and Metacritic Scores



Single Player Progression



Player Progression– Halo 3



Player Progression – BF: Bad Company



Campaign Attrition 



Presence



Call of Duty: WaW Presence

Co-op Campaign Bathing in Nazi zombie blood

Co-op Campaign Beneath Berlin

Co-op Campaign Killing the undead Imperial Army

Co-op Campaign Slaughtering undead lunatics

Playing Capture the Flag on Dome

Solo Campaign In the trenches of Peleliu

Playing Sabotage on Banzai

Playing Headquarters on Roundhouse



Presence

Presence Mode MP Type DLC MP Map
Co-op Campaign Bathing in Nazi zombie blood Zombie NULL DLC3 NULL

Co-op Campaign Beneath Berlin Co-op Campaign NULL Box NULL
Co-op Campaign Killing the undead Imperial Army Zombie NULL DLC2 NULL
Co-op Campaign Slaughtering undead lunatics Co-op Campaign NULL DLC1 NULL
Playing Capture the Flag on Dome MP CTF Box Dome
Solo Campaign In the trenches of Peleliu Solo Campaign NULL Box NULL
Playing Sabotage on Banzai MP Sabotage DLC2 Banzai
Playing Headquarters on Roundhouse MP Headquarters Box Roundhouse



Game Mode Popularity

CoD: World at War



Presence Activity



Presence Activity



Game Mode Popularity

CoD: World at War



Multiplayer Game Type Popularity

CoD: World at War



Game Type / Map



Achievement Rate: MW2



Downloadable Content

•What types of DLC are popular?
•Who’s purchasing DLC?
•When is the best time to release DLC?
•Etc



Game Activity



Game Activity with DLC Dates



Presence Activity: CoD: WaW



CoD: WaW DLC Activity



Game Type / Map

Gears of War 2

Fable II



Game Type / Map

Gears of War 2

Fable II



Game Tenure: CoD: World at War



Days Played: Cod: WaW



Game Tenure



Game Tenure



Game Tenure



Game Activity



The Why



Advantages of Behaviorally Targeted Surveys

•Avoid the traditional method of asking: “did you do X?”  This can 

result in shorter surveys.  We already know if the user did “X”.

•Automate, schedule and send out surveys based on user behavior.

•Understand how the user “feels” about  features, interactions, etc.



The End


