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Who’s That Guy?
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Why Should I Care About Social Music Gaming?

• A new way to listen to and share Music 
• A new games category on Facebook
• A new revenue stream for the Music industry
• MXP4 is the leading company in the Social 

Music Gaming space
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Agenda

• Music & Social Gaming
• What is Social Music Gaming?
• Who We Are and What We Believe In
• Bopler Games
• Q&A
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The Recorded Music Industry Has Collapsed
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But Music Is Everywhere

‘It can be relaxing 
and chilling, or 

upbeat’ 

‘Without music life 
would just be 

boring’ 

‘It’s everything!’ 

‘It’s life 
support’ 

‘Memories: it’s the soundtrack 
to my life!’ 

‘I’ve got a cleaning music playlist, it’s 
summery happy and up-tempo, it 
even makes cleaning more fun’ 

‘It’s escapism’ 
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Especially On Facebook

200+ artists with more than 
1.000.000 fans on Facebook!
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Top Music Fans Pages on Facebook*

*Source:	  FanPageList	  12th	  August
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The Gaming market is still booming

Source	  :	  Vivendi	  Corporate	  2011
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Especially on new Social Platforms
• Social Gaming Market valuation*: $3bn by 2012 (x3 in less than 

3 years)

• 750m+ users and 200m+ gamers on Facebook every month

• Zynga Valuation : $10bn+

*Source	  :	  GP	  Bullhound	  2010

Thursday, August 18, 2011



But no Music-related Games in Facebook Top apps*

• A giant disconnect...and opportunity!

*Source:	  Appdata
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First Generation Music gaming
• 1st Generation Music Games is a proven genre on Console & 

Smartphones

• However it failed to crack the social space and innovate till 
now

Thursday, August 18, 2011



Agenda

• Music & Social Gaming
• What is Social Music Gaming?
• Who We Are and What We Believe In
• Bopler Games
• Q&A
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This?

-‐	  Not	  really!	  
-‐	  Adver?sing	  on	  a	  large	  scale	  
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Music Quiz?

-‐	  1st	  Genera?on	  /	  Simple	  and	  Fun	  
-‐	  But	  overall	  low-‐reten?on	  and	  mone?za?on
-‐	  Can	  do	  much	  beHer
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Music Management Game?
-‐	  A	  good	  move	  but	  unfulfilled	  poten?al	  
-‐	  Use	  Music	  as	  a	  theme,	  playlist	  or	  Background
-‐	  No	  interac?on	  and	  real-‐use	  of	  Music	  

Thursday, August 18, 2011



Interaction with Music?
	  Several	  aHempts	  to	  date	  but	  none	  have	  cracked	  the	  code	  
‘yet’	  due	  to	  complexity,	  outdated	  game-‐play	  or	  licensing
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Just The Tip Of The Iceberg - Key characteristics of Social Music Game

-‐	  Social	  Games	  101	  :	  
-‐	  Distribu?on	  (Acquisi?on,	  Virality)
-‐	  Engagement	  (Social	  interac?ons	  with	  Friends	  &	  Community,	  Fun,	  
	  	  Game	  Loops,	  Appointment	  mechanics,	  etc.)
-‐	  Mone?za?on	  (Free-‐to-‐Play	  model	  &	  Virtual	  Goods)
-‐	  Itera?ve	  development	  &	  Analy?cs

-‐	  Real-‐interac?on	  with	  Music	  /	  Innova?ve	  game-‐play

-‐	  Leverage	  Music	  licensing

-‐	  Connect	  with	  Music	  Community/Fans	  &	  Get	  Ar?sts	  endorsements
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Agenda

• Music & Social Gaming
• What is Social Music Gaming?
• Who We Are and What We Believe In
• Bopler Games
• Q&A
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Our Vision

Change the way people interact with Music

Don’t just play the Music, Play with it!
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Where we come from (2009)
• B2B company developing interactive music apps for 

artists and brands
• Nice but too niche and hard to monetize except with 

brands and media portals
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MXP4 (2010)
• Pivoting into a B2C model to lead an untapped category 

on Facebook : Music Gaming
• 1.3m Monthly Active Users with our first game Pump It 

(Source: Facebook) with David Guetta & Enrique Iglesias
• Strong CRM tool for labels and artists
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MXP4 (2011)
• Introducing ‘Bopler Games’ - the first truly experience that 

transforms the ways friends & fans interact with Music
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Agenda

• Music & Social Gaming
• What is Social Music Gaming?
• Who We Are and What We Believe In
• Bopler Games
• Q&A
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Demo (Video)
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Bopler Games - Vision

Fans & Friends 
will compete 

in high-quality & fun music games 
around their favorite artists
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Typical user journey

• Select combination of a 
game and an artist/track 
and play with it!

• Play either the full version 
(for cash) or play the 60’ 
version (free but capped to 
3 times per day)

• Get some boosters to 
maximize your score
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Games Selection
• 7 High-quality and Fun Casual Music Games live, 5 more 

in development - Mix of classic and out of the box ideas
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Using Patented Technology
• Patented Technology (ALD - Automated Level Design)
• ALD takes an mp3 and turns it into a file with bpm, song 

structure, song patterns, harmony, melody and rhythm
• MXP4 & Games Developers (using SDK) can select 

which elements they want to drive a casual game-play
• Users can play with any of the music tracks ‘on the fly’ 
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Different ways to compete & challenge
• Challenges (Friends & Fans)

• Leader-boards
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Different ways to compete & challenge
• Real-time Fan tournaments - Live today! :)
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Bopler Games - Monetization
• Boosters (Games Advantages)
• Music Pass (Full-Game mode, unlimited play with 60sec 

& Full-track of a song, exclusive tournament)
• Tournament Entry Fees
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Music Catalog
• Play with a strong & growing catalog of licensed music 

with 200+ Artists inc. LMFAO, Britney Spears, David 
Guetta, Selena Gomez, Tiesto, Owl City, Lily Allen, etc.

• Several AAA artists to be added soon
• First ever framework agreements signed with major 

publishers and labels (with World Wide Rights!)
• Covering Virtual goods / freemium business models
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Reach the users where they are: Music Fan Pages
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Music Fan Pages Ctd’
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Next Steps

• To date: Open Beta with 200k MAU
• Commercial launch happening soon 
• Continued Product Iterative Process & User Testing
• Strengthen Music Catalog (AAA and cater for everyone)

• Working on new innovative Social Music Games (non-casual) 
(late 2011 / early 2012)

• Just the beginning of a long journey to rock the world! 
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Questions?

Xavier Louis - VP Product & Marketing
xavier.louis@mxp4.com

www.facebook.com/Boplergames
www.mxp4.com
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