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Watching	  TV...	  	  
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Between	  4	  -‐	  6	  hours	  of	  TV	  is	  watched	  on	  
average	  by	  U.S.	  individuals

Over	  50%	  of	  youth	  watch	  video	  (i.e.	  
youtube)	  on	  computer

Watching	  TV...	  	  
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Playing	  Games...	  	  
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Approximately	  2-‐hours	  of	  interac-ve	  content	  
(i.e.	  games)	  played	  by	  U.S.	  individuals

*Broad	  average,	  with	  select	  segment	  of	  consumers	  well	  above	  the	  average	  

Broader	  U.S.	  games	  industry	  is	  approximately	  
$21.6	  billion	  industry

*global	  video	  game	  business	  approaching	  $65	  billion

Playing	  Games...	  	  
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What	  is	  Smart	  TV?	  	  	  	  Smart	  TV	  |	  IPTV	  |	  Connected	  TV	  |	  Widgets
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Who	  is	  Playing	  Today?	  	  	  
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Dilemmas	  to	  Solve...	  	  	  	  	  	  Moving	  to	  New	  Pla[orms

Content	  Dynamic

Access Control

Discovery	  -‐	  MoneBzaBon



CONFIDENTIAL - DO NOT CIRCULATE

Consumer	  
Audience
Access

Content’s	  PlaForm	  
Alignment

Content	  Variety

Content	  Crea-vity...	  	  FLOW

Need	  for	  Broader	  
Content	  Tools

Need	  for	  BeJer	  
Discovery
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Being	  part	  of	  a	  ‘Smart’	  industry,	  requires	  
various	  key	  technical	  components	  

working	  together

•Faster	  Silicon
•More	  Memory
•GPU/CPU

•ConnecBvity

Access...
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How	  Did	  Mobile	  Do	  it...	  	  Access

Mobile:

• In	  2010,	  Smart	  Phones	  grew	  over	  50%	  vs.	  2009

–Overall	  mobile	  market	  only	  grew	  21%	  during	  
same	  period

–Crossing	  the	  100M+	  units	  in	  market	  threshold

• Global	  leaders	  for	  Smart	  Phones	  have	  disGlled	  
down	  to:

–Android,	  Apple,	  Blackberry,	  Nokia,	  MicrosoL
•ConsolidaGon	  of	  systems

•Strong	  features…	  App	  support,	  content	  
communiGes
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Trend	  to	  Access	  Today...
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Total	  Broadband	  HH	  ConnecBng	  Through	  TV

--  Frequency  --

Trend	  to	  Access	  Today...
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The	  television	  will	  experience	  greater	  transforma-on	  
in	  the	  next	  5	  years	  then	  it	  has	  in	  the	  last	  50	  years

1) Source:	  Video	  in	  the	  Emerging	  Connected	  Home:	  Connected	  device	  forecasts	  2011-‐2016	  Informa	  Telecoms	  &	  Media,	  July	  2011	  	  	  |	  	  2)	  	  Ibid

Trend	  to	  Access	  Today...

In	  2011:1

•Worldwide	  sales	  of	  connected	  TVs	  to	  outpace	  game	  consoles

• Leading	  OEMs	  to	  sell	  53	  Million	  connected	  TVs	  while	  leading	  game	  consoles	  
sold	  will	  number	  37	  Million

In	  2016:2

•70%	  of	  all	  in-‐home	  video	  devices	  sold	  will	  be	  able	  to	  connect	  to	  the	  Internet
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Smart/Connected	  TV	  Shipments

Trend	  to	  Access	  Today...
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North	  
America	  

Europe	  

Access	  Growth...

India	  and	  
Asia-‐Pac
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Transi-oning	  from	  ‘core	  gaming’	  control	  
to	  TV	  control	  requires	  new	  technology	  

and	  game	  design	  ideas	  

Control...
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How	  Did	  Mobile	  Do	  it...	  	  Control



CONFIDENTIAL - DO NOT CIRCULATE

TV	  is	  a	  social	  pla[orm,	  offering	  
entertainment	  experiences	  for	  the	  masses

Content...

Toolkit
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• Billions	  of	  Apps	  have	  been	  downloaded	  by	  consumers
• InteracGve	  Content	  and	  Games	  are	  top	  categories	  for	  
‘connected	  mobile	  devices’	  (ie.	  smart	  phones)

4

Most	  Popular	  Categories
	  (as	  a	  propor(on	  of	  
Ac(ve	  Apps)

•	  Books	  –	  17%
•	  Games	  –	  14%
•	  Entertainment	  –	  11%
•	  Educa(on	  –	  8%
•	  Lifestyle	  –	  7%

Apple iOS

How	  Did	  Mobile	  Do	  it...	  	  Content
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Content	  Consump-on...	  

Units	  
Sold	  or	  
Rented

Number	  of	  Games

Consumer	  Appeal	  to	  
select	  content	  (“the	  hit”)

Meets	  the	  needs	  of	  many	  niche	  
audiences	  (“sustaining	  content”)
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• Family	  friendly	  mainstream	  pla]orm
• mainstream	  TV	  audiences	  currently	  averaging	  4-‐6	  hours	  of	  viewing	  a	  day

• Primary	  target	  audience	  –	  Family	  Gamers:
• Children	  4-‐11;	  Mothers	  25–49;	  Fathers	  35–49

	  PlaForm	  Appeal Medium Medium	  -‐	  
High High OpBmal

Boys	  and	  Girls	  4-‐11    ●

Boys	  12-‐17 ●    

Girls	  12-‐17  ●   

Men	  18–24 ●    

Women	  18–24  ●   

Men	  25–34  ●   

Women	  25–34    ●

Men	  35–49   ●  

Women	  35–49    ●

Men	  and	  Women	  50+   ●  

The	  TV	  Audience	  for	  Content...
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Program	  InteracGve	  Content	  Type	  Over	  Course	  of	  Day

06:00	  -‐	  10:00 10:00	  -‐	  18.30 18.30	  -‐	  23:00	   23:00	  -‐	  	  06:00

Pre	  school Day	  Gme Evening Late	  night

TV	  is	  Balanced	  and	  Programmed...

Unique	  posi-on	  of	  TV	  in	  consumer	  life	  
requires	  a	  programmed	  approach
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Consumer	  
Audience	  
Access

Content’s	  PlaForm	  
Alignment

Content	  Variety

Content	  Crea-vity...	  	  FLOW

Need	  for	  Broader	  
Content	  Tools

Need	  for	  BeJer	  
Discovery
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PC	  Casual	  and	  
Download	  
Content

Mobile	  Content
(more	  snack	  

based)

Social	  
(Flash,	  HTML,	  other)

Cer-fied	  
technologies,	  
engines,	  SDKs,	  
design	  tools

Content...	  	  	  	  Broader	  Content	  Tools	  =	  Focus	  on	  Design
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TV	  is	  a	  programmed	  pla[orm,	  aiding	  
discovery	  of	  content	  through	  easy	  access

Discovery	  &	  Mone-za-on...
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TV	  content	  today	  is	  programmed,	  organized	  
and	  branded	  by	  ‘broadcast’	  aggregators...	  

even	  when	  available	  on-‐demand

Discovery	  in	  TV...
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How	  Do	  You	  Play?	  

Discovery	  PlaForm	  for	  
InteracBve	  content	  
available	  on	  TV

Programmed	  
PlaForm	  for	  

interacBve	  content
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A	  Global	  Leader	  In	  The	  Deployment	  of
Interac-ve	  Entertainment
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DISTRIBUTING

MAC SmartTV

ENABLEMENT CREATE

Who	  is	  TransGaming...
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Dilemmas	  being	  addressed...	  	  

Content	  Dynamic

Access Control

Discovery	  -‐	  MoneBzaBon
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GameTree	  TV	  Pla[orm	  	  	  	  Smart	  TV	  |	  IPTV	  |	  STB

Live	  April	  2011
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North	  America	  
Western	  Europe	  

Global	  Access	  and	  Growth...



Working	  with	  operators	  and	  controller	  
OEMs	  to	  ensure	  the	  interac-ve	  content	  

experience	  is	  compelling	  and	  fun.

Working	  with	  Khronos	  Group	  on	  ‘stream	  
input’...	  presen-ng	  an	  open	  standard	  for	  

mul--‐pla[orm	  control	  design

CONFIDENTIAL - DO NOT CIRCULATE

Pla[orm	  Control...
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GameTree	  TV	  Experience...	  Discovery
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GameTree	  TV	  Mone-za-on...

One Day Rental
• Offers 24 hour access 
to a single game

Week Rental
• Offers 7 day access to a 
single game

Unlimited Rental
• Offers unlimited access 
to a single game as long 
as customer is with 
platform/service provider

Subscription
• Offers access to a catalog 
of games that are scheduled 
on a standard calendar 
month... rolling subscription
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Content	  Programming

• Programming
Just	  like	  television,	  GameTree	  TV	  is	  programmed	  weekly	  with	  new	  games,	  video	  trailers,	  
sales	  promoGons	  and	  holiday	  stunts	  to	  help	  maximize	  user	  retenGon	  and	  opGmize	  
revenue.

• A	  Growing	  Catalog
TransGaming	  leverages	  its	  ever	  growing	  relaGonships	  with	  top	  game	  developers	  to	  build	  
a	  dynamic	  catalog	  of	  games	  from	  content	  owners	  such	  as:	  	  PopCap,	  Nickelodeon,	  
NaGonal	  Geographic,	  DreamWorks,	  Warner	  Bros	  and	  many	  others.	  

• InteracBve	  Content	  for	  Everyone
GameTree	  TV	  brings	  fun,	  casual	  games	  to	  
family	  audiences	  worldwide	  -‐	  extending	  
gaming	  to	  broader,	  mainstream	  audiences	  in	  
the	  same	  “spirit”	  as	  Nintendo	  Wii	  and	  the	  
Apple	  iPhone.
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Content	  Programming

• Support	  for	  InnovaBon
In	  addiGon	  to	  top	  name	  game	  developers,	  TransGaming	  is	  commihed	  to	  bringing	  a	  broad	  
range	  of	  interacGve	  content	  to	  GameTree	  TV	  by	  offering	  tools	  and	  support	  to	  upcoming	  
game	  developers	  and	  in	  turn	  providing	  fun,	  entertaining	  new	  games	  to	  global	  audiences.	  

•GameTree	  TV	  Enhanced	  Features
TransGaming	  has	  a	  product	  roadmap	  that	  will	  grow	  ARPU	  and	  sustain	  customer	  loyalty	  
by	  updaGng	  GameTree	  TV	  with	  enhanced	  features	  such	  as:

• AdverGsing	  supported	  games;	  Freemium	  and	  Micropayment	  based	  games

• Social	  features	  including	  mulGplayer,	  leader	  boards,	  rewards,	  and	  posGngs	  to	  social	  networks
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Contact Us

41

431	  King	  Street	  West
Suite	  600

Toronto,	  Ontario
Canada	  	  M5V	  1K4

Paul	  Nowosad

Vice-‐President
Content	  Acquisi-on	  &	  Business	  Development

paul.nowosad@transgaming.com
www.transgaming.com


