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AdCoIony’s Top 100 Developer Survey

e Goal.

- Evaluate current state of user acquisition ecosystem
(attitudes, preferences, platforms) on iOS and Android
to identify trends, insights and benchmarks for 2013 and
beyond

e Details:
- Fielded: Q3 2013

- Participants: Top 100 Grossing developers and
nerformance advertising agencies

- 23 questions requiring /8 responses
- 41% completion rate
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Survey of Top Grossing Developers
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Top Grossing Apps

Strategy
Card Trading
Role Playing
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3 Main User Acquisition Strategies

e Burst (Launch)
- Focus on charts and short term goals

- Quantity > Quality

e Sustained / Engagement
- Focus on ROl and long term goals

- Quality > Quantity

e Buzz & Awareness (pre-launch)
- Focus on building pre-launch awareness
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Current Landscape

JA rtiser
dvertise Network
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Roadmap to Top Grossing

B What are my campaign goals?
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Campaign Goals

0% 25% 50% 75% 100%

% of Top 2 Box Responses (“Very & Most Important”)
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Roadmap to Top Grossing

% What are my campaign goals?
@ What is quality?
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What is Quality?

Retention (e.g. 2nd day, 7th day)

AP in first session

Tutorial completion in first session
Session time

Facebook / social login in first session
Other

Friend invitations sent

Positive user review
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Roadmap to Top Grossing

% What are my campaign goals?
Y% What is quality?
. How do | track installs and sources?
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Tracking Users & Sources

aPp (50%)

Custom in-house tools (44%)

ADXTRACKING KOCHAVA
A

ss° appsperse

¢ Apps =
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Apsalar A
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Roadmap to Top Grossing

% What are my campaign goals?
Y% What is quality?
@ How do | track installs and sources?

B How do| target high quality users?
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Targeting

Geography

Operating System (OS)
Device Type

Source ID (Publisher, App)
Audience

Age

Gender

Connection type

Carrier

0% 25% 50% 75% 100%

% of Responses as “Key Requirement”
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Roadmap to Top Grossing

% What are my campaign goals?
Y% What is quality?
@ How do | track installs and sources?

@ How do | target high quality users?
. What ad formats should | focus on?
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What Ad Formats Should | Focus On?

e Q: What UA channels and ad formats are
most effective at achieving campaign goals?

Video

Facebook / Social
Interstitials

Direct Deals
Cross Promotion

Display / Banners
Offer Walls

Free App Networks
Other
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Roadmap to Top Grossing

% What are my campaign goals?
Y% What is quality?
@ How do | track installs and sources?

@ How do | target high quality users?
MWhat ad formats should | focus on?
. How do | track and measure ROI?
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What tools can | use to analyze
campaign results and ROI?

Custom tools (100%)
Spreadsheets 7%

app ,
Graphite

Kn[:ann “Analytics Team”

“Tableau on top of Hadoop/Hive/Impala”

Apsalar
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Roadmap to Top Grossing

% What are my campaign goals?
Y% What is quality?
@ How do | track installs and sources?

@ How do | target high quality users?
MWhat ad formats should | focus on?
M How do | track and measure ROI?
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Thinking Beyond User Ach|5|t|on

e Pre-launch awareness & buzz
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Thinking Beyond User Acquisition

e Pre-launch awareness & buzz

e Enhgagement
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EVERYONE 10+ ™

Cartoon Violence

ESRB CONTENT RATING  www.esrb.org
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Thmkmg Beyond User Ach|S|t|on
* Pre-launch awareness & buzz
e Enhgagement

e Downloads
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Thmkmg Beyond User Ach|S|t|on
* Pre-launch awareness & buzz

e Enhgagement

* Downloads

e Purchase
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Thank You!

Bryan Buskas
VP Performance Sales & Marketing
ua@adcolony.com
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