More Feelings, Fewer Features

Showcasing Your Indie Game Through Messaging and Video

Dana Trebella Derek Lieu
@dtrebella @derek_lieu
SpokeAndWheelStrategy.com GameTrailerEditor.com
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Derek Lieu - Trailer Editor
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1. What is messaging?

2. Why you need a good message
3. Common mistakes

4. Things you should do

5. Examples

6. Exercises

7. Lessons & Takeaways



PR & Marketing Trailers




PR + Marketing + Trailers
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Communicate the experience
And the feelings in your trailer












Your message helps other people
share and advocate for your game




Your message affects

Website e Social Media
Press kit e Screenshots
Press emails e Animated GlFs
Store page e Trailers

Interviews



Procedurally Generated Levels
Boss Battles
Permadeath
Upgrades

Hours of Content




Procedurally Generated Levels






Think With Portals






Don’t describe using a mix of other games







Don’t rely on game lingo & genres

e Metroidvania e First person shooter

e Rogue-like e Point & Click

e Procedurally e Action RPG
generated

® |Immersive Sim

e AoE Attacks



DOs!






Your message ggides the design
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Describe the game’s
experience

e Think in terms of color, flavor,
tone and feelings

e \What should the game
evoke from players?



Show people video of
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Keep Your Description to 1 - 4 Sentences
e Brief and colorful is ideal

e Get to the point quickly and succinctly

e Have a quick one-liner or elevator pitch,
with a few more secondary sentences, if
folks are interested

e Leave people wanting more
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Tips for a good trailer
Brief and colorful is ideal
Get to the point quickly and succinctly

Focus on the hook, put additional things
to support the main point

Leave people wanting more
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Examples
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HOLE &
DOWN

A delightful ball bouncing spectacle.



HEAVEN'S VAULT

Announce Trailer

Open world adventure
Every choice matters
Decipher language




Story Trailer

History is a science
You’'re an archaeologist
Decipher a language
Put together a history
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SAIL THE STARS. BETRAY YOUR QUEEN. MURDER A SUN.
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The FPS where time moves only when you move







' e

Y. i 1,
: .

¥

A mystery set in the Wyoming wilderness, where your onrly emotional
lifeline is the person on the other end of a handheld radio.




A Peculiar Little Adventure Played in 60 seconds
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A Dystopian Document Thriller




Exercises to help
find your message
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Exercise: W

What makes tﬁ"s game dlfferent really?




Exercise:
Can you describe your game
in three words?




Exercise:
What are you most proud of
about the game you’re making?




Exercise:
Why were you motivated
to make this game in the first place?
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cary
Dangerous




Focus your trailer around
what is unique about your game



Try to show the idea of the message without spelling it out






Messaging is a key part of the process



Messaging simplifies by providing
constraints and focus
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Workshop your message
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Show p&ople video of your game early







Thank you for coming!
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